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Athenaeum Intercontinental
(IOYNIOZ 1997, 6" AIOPITANQZH AGnvwv, 45 oUVEDPIAKEG

‘Money - Show 97’ (I)

EKONAWOEIC)

7" AIOPTANQZH AOHNAZ - MPOrPAMMA EKAHAQZEQN

DPOPEIZ ZYNEAPIQN

OEMATA

OIKONOMIKOZ Koivmvikn euBUvn Tou XpNHaATog yia TNV eknaidsuon, Tnv
1. ITAXYAPOMOZ - UNESCO: |enioTAHN KAl TOV NOAITIOHO.-
2. |[ENQZH METOXQN X.A.A.: ITo napov kail To HEAAov TouXpnuaTioTnPiou.-
NMog S1IaHOPPMVETAI TO TOMIO THOV SNHOCIWV EPYWV HE TO
3. |[NEAMEAE : VEO VOUO.-
AIOIKHTIKH
4. |[ENHMEPQZH: ZuoTApaTta NMAnPoYopIKAG.-
5. [MERRILL LYNCH: European Investment Strategy.-
6. |[EFNATIA TPANEZA: Franchising: O1 eniXeipnHATIKEG EUKAIPIEG TOU OAHEPA.-
MAN/MIO AOHNSN -
7. |OIKONOMIKO TMHMA: |NMaykoopionoinon, TexvoAoyia kai Ayopda Epyaoiag.-
EAAHNIKO INZTITOYTO |MpakTikéG eqpapuoyEG Tou marketing oTov
8. |[MAPKETINIK: XPNHATONIOTWTIKO TOHEA.-
BIOMHXANIKH
ENIGEQPHZH -
9. |[COOPERS & LYBRAND : |Total Risk Management.-
10. XPHMA & AIrOPA: EnevdUoeic o A/K. INTERNET & EnevdUosic.-
11. |OMIAOZ QUEST: ZTPATNYIKEG aIXHES AvanTuEng Tou OpiAou.-
12. XPHMATIZTHPIO: Xpnuartiornplakég eEeAi&eic.-
a) AaopdAion e§aynywV, ENEVOUCEWV KAl TEXVIKOV EPYWOV
13. |OAEN - NZE: o€ BaAkavia & Eu&givo. B) Eviaio vOUIOHA- ENINTOOEIG,.
2YNAEZMOZz
14. AIAOHMIZOMENQN: MNari Ailapnuion;
To eAANVIKO KPATOG KAl N NOPEia NPOG TNV EUPWNAIKN
15.| AHMOZIOZ TOMEAZ: gvonoinon.-
Taoeig ayopdag TNAENIK/ VIOV Kdl OIK/KA oQEAN anod Tnv
16. ZTAT: avantuin TV eniX/ KOV SIKTUWV ENIKOIVOVI®V.-
H ald&non TG avraywvioTikeTnTag Tov MME péoa and Tnv
17. |Project: PROSEGISIS: npo®mOnon KAivoToHi®V.-
OIKONOMIKO NAN/MIO
- AGHNAZ (AZOEE)
EKAHAQZEIZ AIOIK/KHZ O enixeipnpariag wg dnuioupyoe. Agieg nou ornpifouv Tig
18. |ZKEWHZ: EMIXEIPNHATIKEG TOU ENMNIAOYEG.-
19. AUTOCLUB: O1 VEEG TACEIG OTNV ENIKOIVWViA TOU AUTOKIVATOU.-
EK®PAZIZ - TEI AOHNAZ Anpooieg ZXEoeIG-"Eva aocpaAég OXNHA yia anoTEAECHATIKA
20. TMHMA MARKETING: EniKoIvovia.-
21. |[KATZOYAHZ AXE: MNpoonTikég oT1o X.A.A.-




EMNIOTEUTIKA NANPOPOPNON KAl XEIPAY®YNON TIH®OV OTO

22. INUNTIUS: X.A.A.-

European Banking Trends & Challenges Virtual Banking.
23. |OLIVETTI : Service Excellence. Building relationship with Banks.-

Aiayeipion Kivduvwv XaptouAakiou: Texvikeg e§eAi&eig,
24, |KPMG: ApPXITEKTOVIKN AUCEWV & OEPaTa opyavwong.-

Wall Street-Zo@okA£oug OeHeAI®ING KAl TEXVIKNA
25. |IRIS: nPooEtyylion.-
~c |[EFFECT: Xpnpartiornpiakn Ayopd NMapay®ywv.-

O poAog Tou cupBOUAOU oTnVv avanTtuén & AsiToupyia evog
27. [MARKET-IN: (I) JdikTUOU franchise.-

NMwg 0a sniBiwoouv o1 EAAnvikEG Mikpopeoaieg EniXEIpROEIG
28. |BIC ATTIKHZ: HETA TO 2000;

Oikovopikn, ToupioTiki kal MoAiTioTik Avantugn Kiocaupou
29. |IZYAAOIOI KIZAMITQN: |kai ZsAivou.-

OepeAi®dNG AvaAuon oTta gpyaleia TnG douAsiag pag.
30. INVESTMENT ANALYSIS : Av givali ¢Onvo n akpifo 1o X.A.A.-

THAEEPFAZIA: Mpovouiakog TpOnog epyaciag. Néa
31. BUSINET: npayHartikoTnTa.-

EUROPEAN HEALTH

Yyeia kai KepaAaiayopa:

32. IMANAGERS FORUM: H KepaAaiayopa ornpigel Tnv MoiéTnTa Yyeiag Tou 21°°
2~ |OIKOMOAH: Oiki1oTIKO KaAgldookonio.-
NETIZEN: Business Internet.-
~= |OAZA: AOTIKEG SUYKOIVWVIEG TO 2000.-
RESEARCH Ti npaypaTtika 6€Aouv o1 NEAATEG oag;
36. INTERNATIONAL: Aigpelvnon OépaToc ano ‘Research’.- (Case Studies)

27

MARKET-IN II)

AlaTnpwvTag kal avantTuooovTtag £va dikTuo franchising.-

38.

XPHMA: (FINANCE
INVEST)

Tpane{ikog Avraymviopog- B’ Makéro Delors: ENINTWOEIG
oto X.A.A.-

FIArKoy & zIA -

39. AIKHIOPOI: Kinpog: AigBvég YnepdakTio kal Enixeipnuariko Kévrpo.-
a0 IM.Z.AZ: O AopaAioTing Tou 2000.-
KAg181a EmiTuxiag yia Tn Fevia Tov Néwv Mavarépg:
41. |ALBA - EEAE : ZTparnyikn, Kaivoropia.-
41> ICOMPULINK NETWORK: |EmixeipnuaTikég Eqpappoyég oro Internet.-
.~ |KEK MORAX : Ao@daleieg: O1 0EKA NPWTOI TG XWPAG.~
DSS: H eppappoyn TnG TeEXvoAoyiag oto management Twv
44. |SCICOM: ENMIXEIPAOEWV.~
45. MEGAFRANCHISE: Néeg duvaroTnTteg - NeTruxnuévol Franchisee.-
Money Show’' 97 AOHNAZ (IOYNIOY) : OHIANTEG EKONAWOEWV:
1. KENTPIKO ZYNEAPIO : Ute-Henriette Ohoven, UNESCO Special

OIKONOMIKOZ TAXYAPOMOZ -

EAAHNOFEPMANIKO EMIMOPIKO &

BIOMHXANIKO ENMIMEAHTHPIO -

ATTIKOZ OMIAOZ UNESCO :
0e6dwpog K. Zapavronoulog, MPOEAPOX
Tou EAAnvoyeppavikou Epnopikou &

Blopnxavu(ou EnmpeAnTnpiou,

'OAya MnopnoAa, NMPOEA. AtTikoU Opilou

UNESCO,

Ambassador for Children in Need,
KwvoTavTtivog AeonoTonoulog,
Akadnuaikog.-

2. ENQZH METOXQN EAAHNIKQN

ANQNYMQN ETAIPEIQN:
Ano6oToAog ®wTIAdng, Mev. Mpapp.yYn.
EBviknc Oikovouiac ,
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NikOAaog MnepeTavog, Mev. A/VTNHG Mevikng
Tpanelag,

EuayyeAog MuTiAnvaiog, Enixeipnuariag ,
Anu. KapaykouUvng, Mpoedpoc Evwaong
MeTOXWV XAA.-

1. MEAMEAE:XpnoTtog BepeAng,
Ypun.MEXQAE,

MavwAng KepaAoyiavvng, BouAsutric N.A.,

Iwavvng Nanaimavvou, MNpdedpog

MEAMEAE,

2TEépyIoGg Aapnponoulog, M'ev. A/VTNG

EFNATIA A.E. Nik. Kapaivdpog, Avan. lev.

AieuB. EMMNOPIKHZ TPAMEZAZ,

NikoAaog MapoéAog, SUpBoulocg MoidoTNTAg

2. AIOIKHTIKH ENHMEPQZH :

MavTéAng Avaotaociog, YOYM.EZQTEPIKQN,
MakpudnpnTpng Avravng, Kabnyntng
MAN/MIOY AOHNQN,

Naykakng MNpnyopng, Kaényntng NAN/MIOY,
BapBoupag Imavvng, Kabnyntng MANTEIOY
MAN/MIQY,

Mavag Enapeivovdag, Kadnyntrg OIK/KOY
MAN/MIQY AOHNQN,

Koutooukog Iwavvng, Mpoedpog Tng AAEAY.

3. MERRILL LYNCH:
OMIANTAG : Mrs. Plum Shipton.-

4. ETNATIA TPANEZA:

(Me TNV oupnpa&én TnG MEGA FRANCHISE
HELLAS

& TwV €TAIPEIVV)

Kapapnyag AE, Computer Explorers,
Mc Donalds, Businet, Trekking Hellas,
Omnishop, NaywTa Awdwvn, Socks.

5. MAN/MIO AOHNQN -
TM.OIK/KQN ENIZTHMQN :
K. Baitoog,

T. Navvitong,

AvT. Aupnepakn,

Ité@avog Mavog,

Xp. NpwTonanag.-

6. EAAHNIKO INZTITOYTO MARKETING:
Fpnyopng HA1onouAog, Kabny.Marketing.-

1. BIOMHXANIKH ENIOGEQPHZH -
COOPERS & LYBRAND:

Avva AiapavronouUAou,YOYNOYProz

ANATMTYZHZ,

Aip.TavvonouAog, Mev.A/vTrig,'COOPERS &

LYBRAND’

Moody, Country Operations Manager,” ANZ

Grindlays Bank’

A. Kopng, Executive Director, EAANVIKA

Etaipeia Epgiarwoswg (35),

Ap.B.KawokaBadng, I'ev.A/vThc, 'Gerling

Konzern’.-

2. XPHMA KAI AIropPA:

MANEA OMIAHTQN, Ue oUVTOVIOTH TOV
k.Iwavvn Ziarpa,Ekd0Tn TOU
XpNHUaTioTnpiakou nepiodikolU *XPHMA KAI
ATOPA".

3. INFO-QUEST:
0£0dwpog PEgaag,
Mavog ZapavronouAog,
AnooTtoAng KoukouivrT.-

4. XPHMATIZTHPIO:
raveA opIANTwy, PE ouvTovioTn Tov K. Nidka,
A/vTn epnuepidag ‘XPHMATIZTHPIO .-

5. OAEINN:

XpioTiva ZakeAAapidou, A/3a Z/Aoc,
K. MapouArg,

A. EuoTpaTtoyAou.-

6. ZYNAEZMOZ AIA®HMIZOMENQN
EANAAOZ:

A@avaoiog Manavdponoulog,

An uooloypa(poq-l'lp(')sépoq NG Evwong

Eupwnaiwv Anpoagioypdpwy,

Avtovng E. F'kopTdng, MNpoedpog >.A.E.-

>UuB. Marketing EAALZ AE,

XapdaAapnog Koupng, Mpdedpog IN.KA.

7. NUNTIUS A.X.E.:
AAEEavdpog Mapaitakng, A.Z/Aog NUNTIUS
AX.E

MixaAng Mavoudng, KabnynTtnig
MavenioTnuiou,

Ap. AnpnTpng ToipnavouAng,

Nik. Tooutoavng, NouIkog ZUNBoUAOC,
Mavay. Pouagiag,Aiknyopog nap’Apeiw Mayw,
Dr. Richard P. Nielsen,Professor of
Organisational Studies, Boston College (USA),
ALBA (Greece)

8. OLIVETTI:

Aldo Adorni, Managing Director ‘Olivetti
HellasS.A.’

Mr. Sciaccaluga, Banking Managing Director

9. KPMG:

‘AvOipoG OwpuonouAog & NikOAaog
MNarepakng- KPMG,

Mapiog T. Kupiakou-KPMG,
BipyiAlog Toulvéag - KPMG Panel
Discussion,

10.IRIS:

Ayaz Mahmud Senior Vice President
Investments’ SMITH BARNEY INC'.

271. KouZéAng, AieuB. ZupB."OAYMMIAKH
XPHM/KH’

Z1éA10g XpioTakog, ‘ANAAYZIZ, ZYSTHMATA
NAHPO®OPIKHZ *

11.EFFECT:

Avrpgag Mepikag, Kadnyntrg Mav/piou,
Nwpyog rkorong, Ph.D, Ynoupyeio EBVIkAG
Oikovoupiag,

Zévia BaoilAsiadou, Risk Management
Specialis,

KwoTag Kapayiavvng, A/vTig Aiax/ong
XapTopuAakiou.-

12.AHMOZIOZ TOMEAZz:

Fewpylog Nanavdpéou, AvanA.Ynoupyog
EEwTepIKWY,

Baow MNanavdpéou,Ynoupyog Avantugng.
SuvTovioTnG: Kwv/vog doupag, EkdOTNG.-

13. STAT:
Iwavvng TaAoUung, A/vwv Z/Aoc ‘STAT'.

14. PROSEGISIS:
AnpATPENG ZUHEMVIBNG, MevIKOG AlEuBUVTHAC
MEBIAA ,

ZToupvapag KwvoTavTtivog, AicubuvTng
EKEIY,



@davog Kanp£Ang, M'evikog AlEuBuvTiG
EOMMEX,

Znuplawv AioUkag, Kaényntig OMNA
leoq-XpnOToq MapKuToq, MpuTavng EMN,
©@avog Aayodnpog, MNMpoedpoc ETAT,

15.0IKON/MIKO NAN/MIO (AZOEE) -
EKAHAQZEIZ AIOIKHTIKHZ ZKEWHZ:

Mavayi®Tng Koutaoikog, MpoedpocERGO

AEBE’,

d>w'r£|V|'1 Aeyaki, MNpoedpog ‘XEANADAPM

A.E’.,

AAEE,avaa MaAAn, A/vwov Z/Aog ‘MAANHZ

ABEE’,

Iwélvvnc; MinépoyAou, A/vwv Z/Aog

‘>TEAHMA A.E,’

MixanA MoAat®®, Mpoedpog ‘MOANATQD

ABEE’".

ZUVTOVIO‘Tr]q, Kabnyntng Iopdavng

Aadonoulog.-

16. AUTOCLUB:

ravvng FovAioug,” ADELL & SAATCHI
KwvoTtavTivog Iwavwanq,’INTERCAR’
AnpATPNG Kapabnpmpnq, ‘COSMOCAR’,
®avng Aapnponoulog,’ OPEL,

rnavvng Xapwvidng, CITROEN.-

17.'EK®PAZIZ'- TEI AOHNAZ -

TMHMA MARKETING:

Avdpéag Pigonoulog, ZuuB.Enikoivwviag,
@aAng Koutounng, >Uup.Enikoivwviag,
MNopyog AUHNEPNG,YNEU.ANUOC. ZXETEWV
‘IONIKH TPAMEZA’,

BayyéAng TpmV'ra(puAAou MpoioT.Topéa
Marketing & Enikoivwviag ‘EONIKH
AZDOANIZTIKH’,

PiTa nunubonou)\ou YneuB.Anpoacinv
>xeoewv Emirponng AIEKD. OAUMMIaK®V
Aywvwv ‘AQHNA 2004/,

Zopia Iopdavidou, Ynewe. AnNU.ZXECEWV
Mega Channel,

MapiAéva tbcrroau Yn.Enikolvwviag Panafon
S.A.-

18.KATZOYAHZ AXE:
ETaipikny Mapouciaon

19.MARKET-IN: (I)

Znupog AideAog, Marketing Director,
Hellenic Research House,

ravvng fraAavakng, AlEUBUV @V ZUMBoUAOG,
Aspect

Ap. A. Ikkog, ZUpBouhog franchise,

B. BAaxoylavvnq, ApxlTsKTovaq,

®iAinnog Makpng, 'ev. A/vTng Tpogodoaiag
EoTiaTopiwv

ABE - Pepsi

20.BIC ATTIKHZ:

Fewpyiog Kupiénoulog, I'Iposépoq Tou BEA.
MAaTwv Owpuag, uup. Marketing'BIC
ATTlKr]q

0e6dwpog KaAAiavog,A/vTng 23"
rev.A/vong Commision (BpuEEAAEG).

Ap. Inavvng Kpitowrakng,A/vTng Tou
IvoTIToUTOU 2UoKeuaaoiag Tou Opyaviopou
Mpow6nong EEaywywv (OME).

Anunploq KapaxaAiog,'ev.A/vThc ‘BIC
ATTIKNG .

21.2YAAOTOI KIZAMITQN &
ZEAINIQTQN:

MnTponoAlan Eipnvaiog,

Nouapxng, kd. MupKoylavvuKn,

K. Aeppitgakng, ‘Avantugiakn ETaipeia
>eAivou ',

2. npw'ronanu6ukr|q, ‘AvanTu&lakn ETaipeia
Kiodpou’,

K. TO‘IpIVTCIKI](;,

0. Nannag,

K. szTaan, Ar]papxoq Kloapou

A. Kavradag, Anuapxog Zs)\lvou
N.MoAuxpovidng, Nopapxiakog ZuuBou)\oq
Kigduou.-

22.INVESTMENT ANALYSIS:
Napouaiaon /AvaAuon ‘INVESTMENT
ANALYSIS’, and oTeA€xn TG €TAIPEIAG.-

23.BUSINET:
Mapouciaon diakekpipevwv franchisee anod Tov
dmTn MnopnoAa, A/vra /Ao ‘BUSINET'.

24.EYPQMNAIKO ®OPOYM MANATZEPZ
YFEIAZ:

Mavayi®Tng Koutoikog, Mpoedpoc Ouilou

‘ERGO AEBE’

OwHag Alakouvakog, Mpdedpog

A.Z.'EUROMEDICA AE’

AukoUpyog Alapdénoulog, Kabny.Oik/kwv, ZX.

Erucmyu)v Yyeiag, TH.NoonAgUuTIKWV

2noudwv,MAN/MIO AGHNQN,

leol\aoq Mngoong, M.Sc in Economics, A/von

MeyaAwv Enix/oswv, EMMOPIKH TPAMEZA

EANAAOZ,

dwTNG Zapuwénou)\oq, AlguB. >/\og,

BIOMETPIKH AE.-

25.0IKOIMNOAH:
Mapouaciaon OikioTIKOU Zxediou, ano . Pouno,
ApXITEKTOVG MeAeTnTn - EknovnTrh OIKIOTIKWV

Zxediwv Apaong - Mapepfaong.2uvtovioTng: p. T.

Popnog,A/vTnG Zxediou OIKIOTIKAG
AvanTtugng’OIKOMOAH".

OuiIAnTEG: T. Koopidng, Manager- Analyser
project,

KwvoTtavtivog MayvicaAng, ZUup.
meapnoewv Kal AIOGKTWP I'ICIVTslou
MavenioTniou.-

26.NETIZEN:

ApTonoulog ZTpaTog, lev. A/vmq ‘Techlink’,
Zipog Imavvng, ev.A/ving ‘EAKETEK’,
EIcll\lcEapﬁavnq AnpnTpng, Avtinp. ‘HELLAS ON
I'a)\avoc; Imong, Mepiodiko ‘Netizen’,
Aupavwovaknq AvTVNG,YNeuob.Ty.
AvanT.'OTENET/,

ZEPENICIOG Bam)\nq, MpoioT. TY.MoAUPECWV
‘EBvodata’

27.0AZA:

Euayy. KouAoupnng, Mp. Aieupupevng
Nopapyiakng AuTodioiknong,

Anp. Euota®1adng, Nouapxng Aénvayv,
Xp. dwTiou, Nopapxng Meipaiwg,
KaoTag Aluokac,, Mpoedpog TEE ,
Nnavvng NkéAiag, Kabny. I'Io)\UTsxvslou

Avdpéag KoAAdg, Mp. ZuvdikaTou EpyaCopsvoov

OAZA,
Baocw XapaAapnidou, Anpogioypagog,
Taoog XplmoaouAaan, Mpoedpog A.2. OAZA.

28.RESEARCH INTERNATIONAL:
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Mav.AoiwTng,Corporate Director (Research
International)
AnpnATpIog Mavouodkng, Corporate Director

29.MARKET-IN: (II)

BUpwvag NikoAaidng, A/vwv Z/Aog,

‘InterfranchiseA.E.’

Eknpoocwnog ‘Goody

EKnpoomnoq Haagen Dazs

ﬁnpnTpnq KwoTtakng, AIKnYOpO(; nap’Apeiw
ayw,

NopikoG ZUpBouAog TG ‘Market-in’,

Euyevia Ka@@eTgn, Account Executlve

‘EupwenevouTIKr ACQAAIOTIKQV Ynnpscloov A.E".

Mav®Ang MeTpakng, OchoToq AOYIOTNC,

‘Alexander Young Horwath’,

Fl(opvoq Kou-rao)\louraoq, AvTinp.Folli Follie

ABEE".

I'Iavayl(ant; PouoonoulAog, A/vwv /Ao,

‘Franchise Co’.

AnpnATeng Fkavoudng, Consultant

Psychologist / Deputy Director,

Titog Z1piTgng, Account Manager

30.FINANCE INVEST LTD:

AnunTpng KouTpag, Mpoedpoc Tng ‘AKTQP’,
AnooTtoAog AAapavng, I'Ipoeépoq ™G A/\TE
Nnwpyog MixeAng, rev.A/vrng ‘EMMNOPIKH
TPANEZA’,

AnpnATp. Kspumﬁnq, Oik/kb6g A/vTNG ‘TEK" .

31.NTEQPIIOZ I. FTArKOY & ZYNEPIATEZ:
Mapouciaon duvaToTNTwv eTaipeiwv ‘of shore’,
ano Tov K. Fempyio raykou, Mpoedpo Tng
‘TEQPIIOS T. FTAMKOY & SYNEPIATES'.-

32.N.Z.A.Z.:

Anpoo0évng Anpou, Mpoedpog Tou
>uvdEopou ,

X. Koupnq, Mpoedpog Tou IvaTiTOUTOU
Katavalwtwyv,

Ka Ku)\aunoeapakou Nopikr ZUuBouAog
‘Evwong KatavaAwtwv’,

KwvoTavTivog Mayvnou)\nq, ZUpBouAog
snlxslpnoewv Kal AIdakTwp favreiou
MavenioTniou.-

33.ALBA:
Dr Dean S. Schroeder, Professor of Strategy
and Total Quality Management,

X. Fempyonoulog, Ph.D., Neupoxeipoupyog,
Mp. A.2. KevT. Anoespansloq&
AI'IOKCITC]OTCIOI’]Q ANATINAZH A.E.,

TZ. KwToida, National Personnel Manager/
Aleub. I'Ipoq/Kou ‘ENAIZ’ & "ALGIDA,
M.MNaykaAidng, O|Kov0|.10)\oyoq, Marketmg
and Sales Executive, ALICO- EUROBANK
AEAAK,

O.DIAINNONoUAoG, EkdOTNC neplodikou
‘KEDAANAIOQ'.-

34.COMPULINK NETWORK:
Bevroupn ZraupouAaq, TaAiad@pou
Aoukia.-

35.K.E.K. MORAX:

r. Avtoviadng,

. BaoiAsiou,

. FewpyakénouAog,

. AgAévdag,

. E€apxog,

. N£KTCIPIO(;,

. MaAaloAoyog,

. (:)soaoor_],

- Kanoupavng,

. KapaAng,

. I\umuaxou,

. Mnpagog,

. MAakiong,

. Mwpdakng.

KAI OI KATQOI BPABEYOENTES
AZDAANIZTIKOI ZYMBOYAOL:

Zogia Patoiarou, (N.N)

Mapia MNanadonouAou, (Interamerican)
Fewpylog ®ou@onoulog, (E6Bvikr AZd/KH)
Imavvng Z1pe1dag, (Allianz)

rewpyiog BoylaTqu,( Alico)

BayyeAAng Apakog, (AGF Kosmos)
ZTé@avog AAipovakng, (Scoplife)
AAxiB1adng TolhiwTng,( Metrolife-Epnopikn)
Navog Mnpoupep1®TNG, (EONIKH AZD/KH)
ZT€@Pavog MnouyxAiag, (AypoTikh Zwnc)

36.SCICOM:
Mapouciaon nNpoidvToc, ano Tov A/vTa /Ao
TnG ‘SCICOM’,k. . KokkaAdkn.

37.MEGAFRANCHISE :
MaveA OHIANT@V.-

KZG#:I"NDZDHX>

7.'Money - Show '97' (II)

Athenaeum Intercontinental
(NOEMBPIOZ 1997, 7n AIOPIANQzH AGnvwv, 46
ouvsﬁplaksq EKONAWOEIQ)

8" ATIOPITANQZH AOHNAZ - MPOrPAMMA EKAHAQZEQN

®OPEIZ ZYNEAPIQN OEMATA

ENQZH EAAHNIKQN
TPAMNEZQN -
OIKONOMIKOZ
TAXYAPOMOZ -
EAAHNOIFEPMANIKO
1. |[ENIMEAHTHPIO

KOzTOz

KENTPIKO ZYNEAPIO: TPAMNEZIKEZ - YIMHPEZIEZ KAI




H NAYTEMIOPIKH

TO 2TOIXHMA THZ OAYMITIAAAZ KAI OI ENIXEIPHZEIZ

ZYNAEZMOZ
3. |[EAAHNIKON BIOMHXANIKES EMENAYZEIZ & ANANTYZH
EAAHNOTEPMANIKO OI ENINTQZEIZ THZ EIZATQrHz TOY EYPQ ZTHN OIK/MIA
4. |[ENMIMEAHTHPIO & ZTIZ XPHMATONIZTQTIKEZ ArOPEZz
5. |[TPANMEZA ATTIKHZ ZTPATHI'IKOI TOMEIZ ANANTY=HZ
6. [EMNOPIKH TPAINEZA ZYIIXPONOI XPHMATOMIZTQTIKOI OPFANIZMOI
7. MERRILL LYNCH GLOBAL ASSET ALLOCATION
EAAHNIKO INZT.
8. [MARKETING INTERNET KAI MARKETING
H MOIOTHTA =TI=Z MIKPOMEZAIEZ ENIXEIPHZEI=-
9. |EEAE ANTAINQNIZTIKO MAEONEKTHMA
EINAI TO EAAHNIKO XPHMATIZTHPIO ®OHNO 'H AKPIBO
10. INUNTIUS KAI N'IATI. 2YITKPIZH ME ZENEZ AITOPEZ
11. |EMENAYTIKH A.E.A.A.E. |AIAXEIPIZH AIAGEZIMQN ENMNIXEIPHZEQN
KEPAO®OPIA EIZHITMENQN ETAIPEIQN KAI ENIAOIH
12. INVESTMENT ANALYSIS METOXQN =ZTO XAA
INTELLIGENT TELECOMMUNICATIONS FOR COMPETITIVE
13. |[ERICSSON HELLAS BUSINESS ADVANTAGE
14. |RESULTS CUSTOMER SERVICE-OAIKH MOIOTHTA
A. . 0.-TM OIK./KQN XPHMATIZTHPIAKEZ ENENAYZEIZ. METFIZTONOIHZH THZ
15. |[ENIZTHMQN AMOAOzZHZ
OIK/KO TMHMA
16. INOMIKHZ ZXOAHZX AIEONOMOIHZH & AFOPEZ KE®DPAANAIOY
NEEZ ®OPOA. PYOMIZEIZ. TEKMHPIA ®OPOA/ZHZ
17. |LA VERNE UNIVERSITY EAEYOEPQN ENAr/TIQN & MIKPOMEZAIQN ENIX/ZEQN
H MPOKAHZH TOY EKZYI'XPONIZMOY THXZ EAAHNIKHZ
18. |[ERNST & YOUNG KE®DAANAIATOPAZ: EZEEAIZEIZ KAI NMPOONTIKEZ
19. INTERAMERICAN NEA EMOXH ZTHN IAIQTIKH AZ®AAIZH
20. [INTERAMERICAN TA TEXNIKA EPTA KAI H AS®AAIZH TOYS
21. [CENTRUM -CREATIVE A’ ZYMNOZIO CUSTOMERS SATISFACTION -INDEX
22. [ COMPULINK EMNIXEIPHZIAKO INTRANET
EYPQ: TI AAAAZEI ZTIZ YN /TFEZ KAI NQZ
23.10.K. SYSTEMS NPOETOIMAZONTAI ENIX/ZEIZ-TPANEZEZ-
IOQON - TEXNIKEZ ZYII'XPONA ZXYZTHMATA NAHPO®OPIKHZ N'IA
24. |[EKAOZEIZ XPHMATOOIKONOMIKO KAI TPAMNMEZIKO MANATZEMENT
FPA®H KAI ZXEAIO-TEKMHPIO AIAXPONIKHZ
25 |ROTRING MOAITISTIKHS MAPOYSTAS
H ANOKPATIKOMOIHzZH TQN AEKO MEzZQ TOY
26. |[IZOTIMIA XPHMATIZTHPIOY
27. MONEY & LIFE H HOIKH TOY XPHMATOZ KAI TOY KEPAOYZ
28. XPHMA & ArorPA TO INTERNET ZTHN YNHPEZIA TQN ENMENAYTQN

29.

STAT

H ANMEAEYOEPQZH TQN THAEMIKOINQNIQN ZHMEPA & TA
O®DEAH TOYZ 3TH 2YITXPONH KOINQNIA
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30. MORAX OI AEKA NPQTOI AZ®AAIZTES THE XQPAZ
EONIKEZ KAI EYPQMAIKESZ XPHMATOAOTHZEIZ ®OPEQN
31, [IANETOz KAI BIOMHXANIOQN
NnQs OA NETYXOYME SYMBAZH ENIAIA ANATNQPIZMENH
32. |[N=A= EKMNAIAEYZH HMA KAI TAYTOTHTA
INFONET KTHMATATIOPA. H ENMENAYTIKH NMPOKAHZH

OLIVETTI HELLAS

ETAIPIKH NAPOYZIAZH

35.

ZYAAOIoz ANMNO®OITQN
FEPMANIKHZ ZXOAHZ

MEPIBAAAONTIKH EYOYNH ENIXEIPHZEQN. O®EAH-
KOZTH- MPOONTIKEZ

36.

NAN/MIO MEIPAIA
(THApa

vanuaTanivavainrhac)

EPEYNHTIKA NMOPIZMATA I' A TIZ EAANAHNIKEZ ArOPEZ
XPHMATOZ KAI KE®GAANAIOY
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ALBA - IEKA

XAOZ, MOAYINAOKOTHTA KAI MANATZMENT

38.

EUROPEAN HEALTH
MANAGERS FORUM

NEA AYNAMIKH ZTIZ YNMHPEZIEZ YFEIAZ. MPOKAHZEIZ-
AYNATOTHTEZ-MPOOMNTIKEZ

1) FRANCHISING-ENIX/KEZ EYKAIPIEZ 2) FRANCHISING-

39. MEGAFRANCHISE BPABEYZH NPQTOMOPIAKQN AAYZIAQN

BUSINET EAEYOEPOI ENAITEAMATIEZ - NEEZ MOP®EZ OPFrANQzHZ,
40. ANAMNTYZEHZ & ANTATQNIZTIKOTHTAZ
41. META FRANCHISING : EMIAETONTAZ THN ENITYXIA

42. |2KEWHZ -AZOEE

EKA/ZEIZ AIOIKHTIKHZ [ZTPATHIIKEZ I'TA MIA ENITYXHMENH ENIXEIPHMATIKH
(STRATEGIES FOR CORPORATE EXCELLENCE)

.~ |TEI AGHNQN TO EAAHNIKO MANAGEMENT ZTHN NMPOKAHZH TOY 2004
TOMIKH AYTOAIOIKHZH: EMIXEIPHZH - ANAIrKEz
44. |TCN EYKAIPIEZ NPOBAHMATIZMOI
AUTOCLUB AHMIOYPI'IKH ENMIKOINQNIA- KAAYTEPEZ NQAHZEIZ

46. |MEPIOAIKO ‘MOTO’

H ATOPA THZ MOTOZYKAETAZ ZTHN EAAAAA

Money - Show’ 97 AOGHNAZ (NOEMBPIOY): OHIANTEG OUVESPIAK®OV
EKONAWOCEWV:

1. KENTPIKH ZYNEAPIAKH EKAHAQZH:
ENQZH EAAHNIKQN TPANEZQN -
OIKONOMIKOZ TAXYAPOMOZ -
EAANHNOINEPMANIKO EMIMOPIKO KAI
BIOMHXANIKO EMNIMEAHTHPIO :

"OMIANTEC:
@e6dwpog ZapavronouAog, Mpoedpog
"EAAHNOIEPMANIKOY EMITOPIKOQOY &

BIOMHXANIKOY EMNIMEAHTHPIOY,

Iwavvng Mavog, lev. Npapp. ENQZHX

EAAHNIKQN TPAMEZQN,

Kwv/vo¢ STapoUAng,YNOAIOIK.\EONIKH

TPAMEZA’

Iwavvng NexAiBavidng, . A/THZ TPAMEZAS

XIOY, AA&é§avdpog Apakatog, NMPOEAPOZ

EMIMOPIKQY ZYAANOIOY AOHNQN,

AndoT.AAapavig, NMPOEA. & A/NQN /A0S

'AATE',

Iwavvng MoUpyeAag, NOM. 3/AOX ENQSHZ
EAANHNIKQN TPAMEZQN,

Mnavvng Mapivog, AHMOZIOMPA®OZ,
2YMBOYAOZ EKAOZHZ 'OIKONOMIKOY
TAXYAPOMOY'.

2. H NAYTEMNOPIKH:

OUIANTEG: KwoTag AaAi®oTng, Ynoupyog
NEXQAE,

KwoTag Aiaokag, Mpdedpog Tou T.E.E,
Nikog NavonouAog, AisuBUvwy SUPBoOUAOG
'EUROBANK',

KwoTag ZapavronouAog, Mpdedpog,
AleuBUvwv >UuBoulog TNG 'K.I.
>APANTOINOYAQOZ A.E.',

0e0dwpog Péooag,poed. ‘ZEME’ & A/vav
>/Aoc Opilou ‘QUEST'.-

3. ZYNAEZMOZ EAAHNIKQN
BIOMHXANIQN:

OpIANTEG:

Takng MoAiTng, EnioTnuovikdg Zuvepydtng

IOBE ,



HAiag NMAaokoBitng, FEN. TPAMM.
EMENAYZEQN & ANANTY=HX YMNEOO ,
BaoiAng KoupTtéong, Mpoedpog E/\KE
Kwv/vog KoukA£€Ang, Tapiag A.Z. SEB Kkal
MéAog EKTeN. EmITponng

4. EAAHNOIFEPMANIKO ENIMEAHTHPIO :
OuIANTEG: NMavay. OwponouAog, YNodIioik.
TPAMEZAZ EANAAOZ Prof. Mario Draghi,
Director General of the Italian Treasury,
Jaques Lafitte, Advisor to the
Commissioner,

Mr. Yves-Thibault de Sliguy,

Alfred Apholte, Abt-Dir. Volkswirtasch.
Grundsatzaufgaben Dresdener,

Aoukag NMNanadnpog, AIOIKI’]TI‘]C; TPAMNEZAZ
THX EAANAAOZ

5. TPAMNEZA ATTIKHZ:

20UANG AnooToAonouAog, Mpoedpog
TPAMNEZAZ ATTIKHZ,

ABavaoiog ABavaocoUAng, Mpdedpoc Ouilou
ALTEC,

rz-:wpyloc; ZkapnéAAng, Mevikog AIEUBUVTAG
TnAenikolvwviakou ZuoTtruatog OTE ,

HAiag MFewpyiou, M'ev. Algu. Tr])\sanow(ovuov
SIEMENS,

AV'rwvnq Zyapd£Ang, AlcubUvwy ZUupBouAog
Kal TexVIkKOog AleubuvTng 'ABAZ'

6. EMMOPIKH TPANEZA :

OuIAnTEG: Tewpyiog AuAmviTng, kab.
OIK/KOU I'Iav/|.1|ou

Frewp. MixeAng, rev. Aieud. EMIMNOPIKHZ
TPAMEZAZ,

Nik. I1pooxscpa)\ﬁq,l‘sv.Alsue.‘EMI'IOPIKH
LEASING’

Aiov. Kangepavng, AvanA. ev.A/vTAG
TpaneQikng Movadag Aiaxeipiong
I'Isplouolwv

AndoTtoAoGg Makpng, lev. A/VTAG
‘EMMNOPIKH FACTORING’,

Frewp. Alakakog, AicuB. >/Aog ‘OOINI= AAE’

7. MERRILL LYNCH:

OuiIAnTAG: William E. Yelverton, Director of
Merr|II Lynch Hellas S.A. Coordmators
Makridou Christina,

Zafeiraki Martha.

g. )I\EAAHNIKO INZTITOYTO MARKETING:
IANTE
NllJKO agﬁ(Xpuaoxmanq, YOYMNOYPT.

EMI'IOPIO
N?T Xa'r(al_p EMMN.A/THZ *H.Q.L".,
ELSEN, lev /Van ‘CREATIVE
MARKETING
9. EEAE:

Avva Alupuwonou)\ou YOYI. ANAMTY=HZ,
M. @so@avonoulog, ENTET. 3/AOZ 'EAOT',
M. Eupgop®idng, 'COCO-MAT'

10.NUNTIUS :
OUIANTEG:
A :-:Eavapoc; Mwpaitakng, Mpdedpoc Nuntius

rlavvgq npronanaaaan, A/vTng EANGDOG
‘Bank Santander’.-

11.ENMENAYTIKH A.A.A.E.:

OHIANTEG: POWTNG ZNUPAKOG, OIKOVONIKOG
AiguB.'MYTIAHNAIOZ'

2Taupog BapeAidng, Mevikog AleubuvTig
BIAOMET,

Nopyog nploBvoq, YneuO. TUAPATOG
Aiaxeipiong AlaBeoipwyv ETEBA,

Z1éA10G XpIOTAKOG, TEXVIKOG AVAAUTAG
ANAAYZIZ EIE,

XpnoTog Klooaq, AleuBuvTic AlEBvmv
Epyaolwv EMMOPIKHZ TPAMNEZAZ,
Ap.Avdpéag MNavvakonoulog, ZuuBou)\oq
Tpanelwv.

12.INVESTMENT ANALYSIS:
EppavounA Baoog,

Kwv/vog Xatgnkpavi®Tng,
Ioong Manadoyiavvng,
MauAog IyvaTiadng.

13.ERICSSON HELLAS:

OMIANTAG:
Hakan Enquist.-

14.RESULTS:

OMIARTEG:

MlxaAnq MaupoBouvi®Tng, MNpoedpoc
‘E.I.M.,

MixaAng WaATakng, Trade Marketing
Manager 'ENAIY'.-

15.A. . ©0.- TMHMA OIK/KQN.
EMNIZTHMQN :

OuIANTEG: NikATag Niapyog, Mp. Mpoedpog

X.AA.,

Ailovuong PoTtoikag, A.>/Aoc EUROSEC ,

Ayyelog ToakAdykavog, kadnyntng A.l1.0.

16.0IKONOMIKO NOMIKHZ:
OHIANTEG:
ZTaupog GprGUan, Kabny. Mpoedpog
Erquonr]q KepaAaiayopag ,
MavaAng =aveakng, AvanaA. Kabnyntng
Mpoedpog X.A.A,
Nnopyo npoBonoqu
o||< 1K/ KOG /Aoc TPATT. Am ‘rAE LONIKHS
TAPATONOUAOG, AIOIKNT
TP I_ll'léz ll S nTAG

vonA Kalny.

17.LA VERNE UNIVERSITY:
OpiIAn Tan
A&QN'K aog Osoxapdakng, KAGHT. 'LA

vamavnvoq Zonouvidng, Kaeny
)I\(‘prwaToom/an MoAuTexveiou Op
IKNTAG NIGPXO(;, Kaényntng K/KOU TUAM.
I'Iavg.uou ABnvwv
aciAe&iog ewpac;, Head of Treasury
Sales, American Express Bank,

18.ERNST & YOUNK:
OMIANTEG:

MNavayi®Tng AAe§akng,
Z1a0ng MotapiTng,
HAiag TooTakog.

19.INTERAMERICAN:

Opl)\n'rstl.;l

Aoukag u)\alo)\oyoq, Mpoedpog 'Evwang

Agp. ETaipeiwv EAANGD olg

HAlag AnocToAdkng, l'ev. Mpapp. Ynoupy.

AvanTuéng, Toy.Epnopiou

ElaAnglenq Kapu)\nq, I'fpoeé EniTp. Zwng

KwoTag Mnsénomé; Mpoed.EmTponng

ATuxnuATwv

HIXCI %q I'ICIECIO'KCIKI‘]C, Mpoed.EmTponng
upog

ravvng Kopwvaloq, Mpoed. M.2.A.3.,

20.INTERAMERICAN ZHMIQN A.E.
OpIAnTEG: NMmpyoGg MavmwTAgG, Mev.
Cpaup. YNEXQAE

XapaAapnog AvvsAou Mpoed. ZATE,
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MixaAng Napaockakng,MNpoedp.EniTponng
I'Iupoq E.A.E.E.,

Nikog Navonou)\oq, TeXVIKOG AIEUBUVTAG,
Osopave KsAEKn,Ynsue TeXVIKQV
Aogpalioswv 'MUNICH RE'.-

21.CENTRUM CREATIVE MARKETING -

ORAMA - AIA®HMIZTIKH EBAOMAAA:

Nikn Mnatdia, A/vwv Z/Aog 'CENTRUM',
Nik6Aaog EpnéoyAou,NNPOEAPOX EEAE
AnunATPIOG Aupnsponoul\oq, Koenynan -

22.COMPULINK:

OHIANTEG:

Z1éAAa Bevroupn, A/von Level9,
OAOKANPWHEVEG AIKTUAKEG Ecpappoysq,
HAiag MaveoiwTng, YneuB.Tunu. Web,
‘Compulink Network,’

ravvng MoupaTlﬁnq,Ynsue AvanTuénc
Epnopikwv E@appoywyv *Compulink Network,’
Noukia TaAiadwpou, AieubuvTpia
‘Compulink Network'.-

23.0.K. SYSTEMS:

KoBAaka ZTéAAa, OIkovouoAOyoG,
'EMIMOPIKH TPAHEZA',

IaTtpoU Mavayi®wTng, M'ev A/ving AEAAK,
lev.Mpapy. ENQZH> OEZMIKQN EI'IENAYTQN,
Frempyiou rswpvloq, Bon®. M'ev. A/vTNG
PRIVATE BANKING 'EFG EUROBANK",
Op@pavidng AvTovng.-

24.EKAOZEIZ 'IQN':
OpIANTEG:EppavounA XpioTodouAou,
KAOHI". ANTIIMPYTANHZ NMOAYTEXNEIOY
KPHTHZ,

Iwavvng Ziokog, KAGHI. MOAYTEXNEIOY
KPHTHZ,

Kwv/vog Zonouvidng, ANAMA. KAGHT.
MAN/MIOY KPHTHZ,

MixaAng Aoupunog, YINOW. AP.
MOAYTEXNEIOY KPHTHZ.

25.ROTRING HELLAS:

OMIANTAG:

Ap.Kinévng Mavvng, fev. A/vrng ‘ROTRING
HELLAS’

26.IZ0TIMIA:

Frewpyiog AAoyookoUu®png BOYAEYTHZ
EMIKP.'N.A.",

@£0dwpocs MavraAdakng, YMNOA. 'EONIKH
TPAMEZA'

EAcuB£piog TZEAAAG, AIEYOYNT. STEAEXOS
'AE.IN.

27.MONEY & LIFE:

OWIANTEG:

AA£EavOpog AukoupEGoG, AIKNyopog,
Makng AvdpovonouAog, Anuoacioypagog,
Nopyog Koupng, OikovouoAoyog,
MNwpyog STeavakng, Aiknyopog .-

28.XPHMA & AIrOPA:

OMIANTEG:

N|Ko)\aoq Toapnc;, EnioT. Zuvepydtng
Mav/piou Alycnou,

N.T¢wpTlakng, AlcubUvwv ZUPBOUAOG
‘Fortnet AE’,

N. E'raupaxémnq, AvwTtaTto otelexoc’ OTE
AE’,

A. KpaocoonouAog, AvTinpoedpog
'MOYAIAAHZ & XYNEPIATEZ AEBE'.

. Mapkofitg, Naunnyog ,

I. Ziarpag, €kdOTNG Tou nepPIodikou ‘XPHMA &
AIrOPA'.-

29.STAT HELLAS:
ETaipikn Mapouciaon, and oTeAexn Tng
€Talpsiac.-

30.MORAX :

OuIANTEC:

Mike Clarke, AvTinpoedpoc Tou Opyaviouou
«L.I.A» (Life Tnsurance Association) Tng
AyyAiag,

Jeff Travis, AicuB. SUpBouiog «L.I.A »
N. ruAaloq, Oik/kn epny._'EZMPEZ',

0. AupTooyiavvng, nepiodikod 'AFOPA'
K. ZTEpYI®OTNG, ApXIOUVT. 'H
NAYTEMIOPIKH',

0. I'Ianavﬁpénou)\oc;, 'OIKONOMIKOZ
TAXYAPOMOZ',

r. Taouvnq, A/vwv Z/hoc 'SCOPLIFE',
r. MavdnAag, 'ALICO',

I. MoAiTng, 'HELVETIA'

T. Aucigaxou A/vov Z/)\oq 'ArPOTIKH
ZQHZ'.-

31.IAMETOZz:

OMIANTEC:

vao'ravnvor; Aekkakog, AlcuB.3/Aog
'ZEUS' ABnvav,

XpnoTtog Kaivoupyiog, AisuB. Z/Aog
'Aladikacia A.E',

AQunTpa rlavKou Exnpoownog eTaipeiag
'AIAAIKAZIA' 010 £6VIKO napaTnpnTnpIlo
npoypdupartog ‘Leader II",

rluvvnq naTnpnq, Ynoupyao AvanTuﬁnq,
rz-:wpyloc; Kakoupog, M'evikn Mpapuareia
‘Epeuvag kai TexvoAoyiag,

@£0dwpog Kokkopng, EOMMEX.

32.NZAZ:

OMIANTEG:

NanaAadapou AvaoTaciog, ACPaAIoTIKOG
>UPBOUAOG

KaAAépyng Avrpéag, AOQaAIOTIKOG

> UpBouAog

BoupBaxakn AqunTpa, ACQaAioTIKOG

> UMBOUAQG

KpnTikoU Kartepiva, AcQaAioTikog
2UMBOUAOG.-

33.INFONET:

AvaoTaoiog Kottapidng, MPOEAPOX
OMOZMNMONA.KTHMATOMEZITQN EANAAOZ |,
Iwavvng PeBUONG, ANTIMPOEAP.
OMOZMNONAIAZ KTHMATOMEZITQN
EANAAOZ,

. Xapaykiovng, eknp. OMIAQY ETAIPIQN
KATAZKEYHZ EMIMOPIKQN KENTPQN
"XAPATKIQNHZ',

ApioT. KapuTtivog, A/THX STEFAZTIKHZ
MIZTHZ “ALICO EUROBANK'
Anpnr.KayipaAng, NPOEAPOZ ENQZHZ
KATAZKEYAZTQN KTIPIQN,

. Napadiag, MPOEAPOZ NMANEAAHNIAZ
OMOZMONAIAZ IAIOKTHTQN AKINHTQN
EANAAOZ.

34.0OLIVETTI:
ETAIPIKH MAPOYZIAZH

35.Z2YAAOIoz ANMODOITQN FrEPMANIKHZ
ZXOAHZ:

OMIANTEG:

KoAAionavog O63wpog, YPunoupyog

MEXQAE ,



BouAyapakng Nwpyog, BouAeutnc N.A.,
TCavikog Navayi®Tng, Afpapxog
Auapouaiou,

ManaAe§onouAog AnunTpiog, Exnp.
ToipevToBiounxaviag "TITAN'

XpuooyeAog NikOAaog,Eknpoownog
OikoAoyikA¢ ETaipeiac, MnovaloUvTacg Mapkog,
kabnynmng E.M.I.

KwvoTavTtivonouAog MFempyiog, Nouikog
oUhBoUAOC.

36. MAN/MIO MEIPAIA: (Tpfipa
Xpnuart/voHikng) . .

I. XapdouBeAng, KabnynTtng Mpoedpog

THNHATog,

N. TpauAog, KabnynTtng petantuyiakou ,

r. Aiakoylavvng, Kabnyntng,

N. Kapapouldng, AvanAnpwtng kadnyntng,

N. ®iAinnag, Enikoupog kabnynTng .

37.ALBA - IEKA:
OMIANTAG:
Ap. Xapidnpog TooUKaAG.-

38.EUROPEAN HEALTH MANAGERS
FORUM :

OWIANTEG:

Takng MNavvipng, EvreTaApévog Oik/KOG

AiguB, Z/Aog Emix/oewyv ‘TAZQ’

Fe@pyl0¢ AnUNTpakonouAog,

MnxavoAdyoc-Mnxavikog EMIM, Texvikog

AlguBuvTtnc EAKEZHN,

Xapng Kallapng, DEA Ph. D Bioxnuikog

KuTTapoBioAdyog,

XpioTiva OikovoponoUAou, Mpoedp.

Eupwnaikou ®opouy,

AvToVvng Zappng, Oik/Aoyoc,, Mpwnv lev.

Fpapp.Ynoupyeiou Epnopiou.

39.MEGAFRANCHISE:
ETaipikn Mapouaciaon).-

40.BUSINET :
OMIANTEG:

®aTnG MnéunoAag,
. KaAoyegpakng.-

41.META:
. KaveAAdnouAog. A/vwv Z/Aog 'META'

42.EKA/ZEIZ AIOIKHTIKHZ ZKEWHZ -
AZOEE:
OMIANTEG:

ZTépavog KmoTtonouAog, Aicub. NMwAnocwv
‘DELTA AIRLINES/,

Iwavvng PovTipng, lev. A/Th¢ ‘Digital
Equipment’,

Marcus Maura, levikn AieuBuvTpia
‘CITIBANK’,

Christian Von Stieglitz, I'ev. A/vTic ‘Procter
& Gamble’

Bill Yelverton, AicuB. 'Merrill Lynch Hellas'.-

43.TEI AOHNQN :

OUIANTEC:

AAoyookou@ng MNwpyog, Kabnyntng,
BouAeuTrg Enikpareiag

AonupakonouAog Makng, Aisub. >/\og
SPORTEAM,

HAiou MNwpyog, Eidikog auvepydTtng, ‘Tev.
FpappaTeia ABANTIOHOU',

TOiwTNG ANUATPIOG, YNEUO. ZTpaTnyIkng &
Enik/viag '"A©GHNA 2004'

44.TCN:

OMIANTEG:

©@avaong TooUpag, T.Ynoupyog, BouAeuTng
A’ABnvayv,

Nwpyog AAoyookoU®png, Kadny.
Mav/uiou,BouAeuTng EnikpaTeiag,

Kwv/vog EuoTpatoyAou, Aloikntng OAEA,
dmTnG Nanadavaociou, EIdIKOG ZUPBOUAOC
Anuapxou Aenvaiwv,

Mapyapitng Zxoi1vag, >TéAexoc Eupwnaikng
EmiTponng.-

45.AUTOCLUB:

AA€Eavdpa Nkika, AIEYOYNTPIA ADVANCE
COMMUNICATION,

Zévia KoupTtoyAou, 'FOCUS HELLAS',
NTtivog AvopiavonouAog, A/THZ
MARKETING 'EUROBANK/,

NTivog AaunpivonouAog, 'SPRINT
ADVERTISING, MPQHN MPOEAPOX ‘EIM’.

46.MOTO:

Xargapag Xpnorog, Ekd6TnG A/vTng
nepiodikou MOTO,

Eknpéownog Ynoupyeiou Epnopiou,
Ka@er{onouAog ®dmTnG, MNpoedpog
MAZEMM,

Kanayiavvidng Kmv/vog, 'ev. AleubBuvThg
YAMAHA HELLAS A.E.,

Kopp&g Eupinidng, Avtinpoedpog ‘Mobility
A.E'. & ‘Intercar A.E".




